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Ethics in the Anthropology of Business
The Routledge Handbook of Anthropology and the City
The first comprehensive work on the burgeoning field of business anthropology,
this innovative reference book, including more than 60 international scholarpractitioners, provides a foundation for the field for years to come.

Ethnographic Thinking
The second edition of this widely acclaimed and extensively cited collection of
original contributions by specialist authors reflects changes in the field of cultural
economics over the last eight years. Thoroughly revised chapters alongside new
topics and contributors bring the Handbook up-to-date, taking into account new
research, literature and the impact of new technologies in the creative industries.
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The book covers a range of topics encompassing the creative industries as well as
the economics of the arts and culture, and includes chapters on: economics of art
(including auctions, markets, prices, anthropology), artists' labour markets,
creativity and the creative economy, cultural districts, cultural value, globalization
and international trade, the internet, media economics, museums, non-profit
organisations, opera, performance indicators, performing arts, publishing,
regulation, tax expenditures, and welfare economics.

Handbook of Anthropology in Business
The Handbook of Methods in Cultural Anthropology, now in its second edition,
maintains a strong benchmark for understanding the scope of contemporary
anthropological field methods. Avoiding divisive debates over science and
humanism, the contributors draw upon both traditions to explore fieldwork in
practice. The second edition also reflects major developments of the past decade,
including: the rising prominence of mixed methods, the emergence of new
technologies, and evolving views on ethnographic writing. Spanning the chain of
research, from designing a project through methods of data collection and
interpretive analysis, the Handbook features new chapters on ethnography of
online communities, social survey research, and network and geospatial analysis.
Considered discussion of ethics, epistemology, and the presentation of research
results to diverse audiences round out the volume. The result is an essential guide
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for all scholars, professionals, and advanced students who employ fieldwork.

Handbook of Social and Cultural Anthropology
The first comprehensive guide to anthropological studies of complexorganizations
Offers the first comprehensive reference to the anthropologicalstudy of complex
organizations Details how organizational theory and research in business
hasadopted anthropology’s key concept of culture, inspiring newinsights into
organizational dynamics and development Highlights pioneering theoretical
perspectives ranging fromsymbolic and semiotic approaches to neuroscientific
frameworks forstudying contemporary organizations Addresses the comparative
and cross-cultural dimensions ofmultinational corporations and of nongovernmental organizationsworking in the globalizing economy Topics covered
include organizational dynamics,entrepreneurship, innovation, social networks,
cognitive models andteam building, organizational dysfunctions, global
networkedorganizations, NGOs, unions, virtual communities, corporate cultureand
social responsibility Presents a body of work that reflects the breadth and depth
ofthe field of organizational anthropology and makes the case for theimportance of
the field in the anthropology of the twenty-firstcentury

Handbook of Anthropology in Business
Page 4/33

Read Free Handbook Of Anthropology In Business
Acclaim for the first edition: 'The volume is a remarkable contribution to economic
anthropology and will no doubt be a fundamental tool for students, scholars, and
experts in the sub-discipline.' – Mao Mollona, Journal of the Royal Anthropological
Institute 'This excellent overview would serve as an excellent text for advanced
undergraduate and graduate-level classroom use. . . Because of the clarity,
conciseness, and accessibility of the writing, the chapters in this volume likely will
be often cited and recommended to those who want the alternative and frequently
culturally comparative perspective on economic topics that anthropology provides.
Highly recommended. All academic levels/libraries.' – K.F. Rambo, Choice The first
edition of this unique Handbook was praised for its substantial and invaluable
summary discussions of work by anthropologists on economic processes and
issues, on the relationship between economic and non-economic areas of life and
on the conceptual orientations that are important among economic
anthropologists. This thoroughly revised edition brings those discussions up to
date, and includes an important new section exploring ways that leading
anthropologists have approached the current economic crisis. Its scope and
accessibility make it useful both to those who are interested in a particular topic
and to those who want to see the breadth and fruitfulness of an anthropological
study of economy. This comprehensive Handbook will strongly appeal to
undergraduate and post-graduate students in anthropology, economists interested
in social and cultural dimensions of economic life, and alternative approaches to
economic life, political economists, political scientists and historians.
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A Handbook of Cultural Economics
Business Model Generation is a handbook for visionaries, game changers, and
challengers striving to defy outmoded business models and design tomorrow's
enterprises. If your organization needs to adapt to harsh new realities, but you
don't yet have a strategy that will get you out in front of your competitors, you
need Business Model Generation. Co-created by 470 "Business Model Canvas"
practitioners from 45 countries, the book features a beautiful, highly visual, 4-color
design that takes powerful strategic ideas and tools, and makes them easy to
implement in your organization. It explains the most common Business Model
patterns, based on concepts from leading business thinkers, and helps you
reinterpret them for your own context. You will learn how to systematically
understand, design, and implement a game-changing business model--or analyze
and renovate an old one. Along the way, you'll understand at a much deeper level
your customers, distribution channels, partners, revenue streams, costs, and your
core value proposition. Business Model Generation features practical innovation
techniques used today by leading consultants and companies worldwide, including
3M, Ericsson, Capgemini, Deloitte, and others. Designed for doers, it is for those
ready to abandon outmoded thinking and embrace new models of value creation:
for executives, consultants, entrepreneurs, and leaders of all organizations. If
you're ready to change the rules, you belong to "the business model generation!"
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A Companion to Organizational Anthropology
The SAGE Handbook of Family Business captures the conceptual map and state-ofthe-art thinking on family business - an area experiencing rapid global growth in
research and education since the last three decades. Edited by the leading figures
in family business studies, with contributions and editorial board support from the
most prominent scholars in the field, this Handbook reflects on the development
and current status of family enterprise research in terms of applied theories,
methods, topics investigated, and perspectives on the field's future. The SAGE
Handbook of Family Business is divided into following six sections, allowing for
ease of navigation while gaining a multi-dimensional perspective and
understanding of the field. Part I: Theoretical perspectives in family business
studies Part II: Major issues in family business studies Part III: Entrepreneurial and
managerial aspects in family business studies Part IV: Behavioral and
organizational aspects in family business studies Part V: Methods in use in family
business studies Part VI: The future of the field of family business studies By
including critical reflections and presenting possible alternative perspectives and
theories, this Handbook contributes to the framing of future research on family
enterprises around the world. It is an invaluable resource for current and future
scholars interested in understanding the unique dynamics of family enterprises
under the rubric of entrepreneurship, strategic management, organization theory,
accounting, marketing or other related areas.
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The Routledge Companion to Anthropology and Business
Winner of the CHOICE Outstanding Academic Title of the Year Award 2017. Interest
in the anthropology of food has grown significantly in recent years. This is the first
handbook to provide a detailed overview of all major areas of the field. 20 original
essays by leading figures in the discipline examine traditional areas of research as
well as cutting-edge areas of inquiry. Divided into three parts – Food, Self and
Others; Food Security, Nutrition and Food Safety; Food as Craft, Industry and Ethics
– the book covers topics such as identity, commensality, locality, migration, ethical
consumption, artisanal foods, and children's food. Each chapter features rich
ethnography alongside wider analysis of the subject. Internationally renowned
scholars offer insights into their core areas of specialty. Examples include Michael
Herzfeld on culinary stereotypes, David Sutton on how to conduct an anthropology
of cooking, Johan Pottier on food insecurity, and Melissa Caldwell on practicing food
anthropology. The book also features exceptional geographic and cultural
diversity, with chapters on South Asia, South Africa, the United States of America,
post-socialist societies, Maoist China, and Muslim and Jewish foodways. Invaluable
as a reference as well as for teaching, The Handbook of Food and Anthropology
serves to define this increasingly important field. An essential resource for
researchers and students in anthropology and food studies.
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The SAGE Handbook of Qualitative Business and Management
Research Methods
Over the last 10 years interest in the disciplines of forensic anthropology and
archaeology has exploded. In order to provide archaeologists and their students
with a reliable understanding of these disciplines, this authoritative volume draws
contributions from fifty experienced practitioners from around the world to offer a
solid foundation in both the practical and ethical components of forensic work.
Over 40 chapters weave together historical development, current field methods in
analyzing crime, natural disasters and human atrocities, an array of laboratory
techniques, key case studies, legal, professional, and ethical issues, and promising
future directions, all from a global perspective. This volume will be the benchmark
for the understanding of anthropological and archaeological forensics for years to
come.

Doing Anthropology in Consumer Research
In two volumes, the SAGE Handbook of Social Anthropology provides the definitive
overview of contemporary research in the discipline. It explains the what, where,
and how of current and anticipated work in Social Anthropology. With 80 authors,
contributing more than 60 chapters, this is the most comprehensive and up-to-date
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statement of research in Social Anthropology available and the essential point of
departure for future projects. The Handbook is divided into four sections: -Part I:
Interfaces examines Social Anthropology's disciplinary connections, from Art and
Literature to Politics and Economics, from Linguistics to Biomedicine, from History
to Media Studies. -Part II: Places examines place, region, culture, and history, from
regional, area studies to a globalized world -Part III: Methods examines issues of
method; from archives to war zones, from development projects to art objects, and
from ethics to comparison -Part IV: Futures anticipates anthropologies to come: in
the Brain Sciences; in post-Development; in the Body and Health; and in new
Technologies and Materialities Edited by the leading figures in social anthropology,
the Handbook includes a substantive introduction by Richard Fardon, a think piece
by Jean and John Comaroff, and a concluding last word on futures by Marilyn
Strathern. The authors - each at the leading edge of the discipline - contribute indepth chapters on both the foundational ideas and the latest research.
Comprehensive and detailed, this magisterial Handbook overviews the last 25
years of the social anthropological imagination. It will speak to scholars in Social
Anthropology and its many related disciplines.

Business Anthropology
This book argues that ‘ethnographic thinking’—the thought processes and patterns
ethnographers develop through their practice—offers companies and organizations
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the cultural insights they need to develop fully-informed strategies. Using real
world examples, Hasbrouck demonstrates how shifting the value of ethnography
from simply identifying consumer needs to driving a more holistic understanding of
a company or organization can help it benefit from a deeper understanding of the
dynamic and interactive cultural contexts of its offerings. In doing so, he argues
that such an approach can also enhance the strategic value of their work by
helping them increase appreciation for openness and exploration, hone
interpretive skills, and cultivate holistic thinking, in order to broaden perspectives,
challenge assumptions, and cross-pollinate ideas between differing viewpoints.
Ethnographic Thinking is key reading for managers and strategists specifically
wishing to tap-into the potential that ethnography offers, as well as those
searching more broadly for new ways to innovate practice. It is essential reading
for students of applied ethnography, and recommended for scholars too.

Handbook of Forensic Anthropology and Archaeology
Doing Anthropology in Consumer Research is the essential guide to the theory and
practice of conducting ethnographic research in consumer environments. Patricia
Sunderland and Rita Denny argue that, while the recent explosion in the use of
“ethnography” in the corporate world has provided unprecedented opportunities
for anthropologists and other qualitative researchers, this popularization too often
results in shallow understandings of culture, divorcing ethnography it from its
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foundations. In response, they reframe the field by re-attaching ethnography to
theoretically robust and methodologically rigorous cultural analysis. The
engrossing text draws on decades of the authors’ own eclectic research—from
coffee in Bangkok and boredom in New Zealand to computing in the United
States—using methodologies from focus groups and rapid appraisal to semiotics
and visual ethnography. Five provocative forewords by leaders in consumer
research further push the boundaries of the field and challenge the boundaries of
academic and applied work. In addition to reorienting the field for academics and
practitioners, this book is an ideal text for students, who are increasingly likely to
both study and work in corporate environments.

A Handbook of Practicing Anthropology
This Handbook engages the reader in the major debates, approaches,
methodologies, and explanatory frames within political anthropology. Examining
the shifting borders of a moving field of enquiry, it illustrates disciplinary paradigm
shifts, the role of humans in political structures, ethnographies of the political, and
global processes. Reflecting the variety of directions that surround political
anthropology today, this volume will be essential reading to understanding the
interactions of humans within political frames in a globalising world.
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Routledge Handbook of Private Security Studies
The Oxford Handbook of Medical Ethnomusicology defines a new field of holistic
research and applied practice that approaches music, health, and healing across
traditional cultures worldwide and the disciplinary boundaries of ethnomusicology,
music therapy, the health sciences, and alternative medicine.

Routledge Handbook of Environmental Anthropology
The Routledge Handbook of Medical Anthropology provides a contemporary
overview of the key themes in medical anthropology. In this exciting departure
from conventional handbooks, compendia and encyclopedias, the three editors
have written the core chapters of the volume, and in so doing, invite the reader to
reflect on the ethnographic richness and theoretical contributions of research on
the clinic and the field, bioscience and medical research, infectious and noncommunicable diseases, biomedicine, complementary and alternative modalities,
structural violence and vulnerability, gender and ageing, reproduction and
sexuality. As a way of illustrating the themes, a rich variety of case studies are
included, presented by over 60 authors from around the world, reflecting the
diverse cultural contexts in which people experience health, illness, and healing.
Each chapter and its case studies are introduced by a photograph, reflecting
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medical and visual anthropological responses to inequality and vulnerability. An
indispensible reference in this fastest growing area of anthropological study, The
Routledge Handbook of Medical Anthropology is a unique and innovative
contribution to the field.

The SAGE Handbook of Social Media Research Methods
Ethics in business is a major topic both in the social sciences and in business itself.
Anthropologists, long attendant to the intersection of ethics and practice, are
particularly well suited to offer vital insights on the subject. This timely collection
considers a range of ethical issues in business through the examination of
anthropologically informed theory and case examples. The meaning of ethical
values, practices, and education are explored, as well as practical ways of
implementing them, while the specific ethical challenges of industries such as
advertising, market research, and design are considered. Contributions from
anthropologists in business and academia promise a broad range of perspectives
and add to the growing discussion on the ways anthropologists study, work, teach,
and engage in a variety of industry settings. Engagingly written, Ethics in the
Anthropology of Business will be of interest to a wide variety of audiences,
including practicing anthropologists, current and future business leaders, and
scholars and students from a range of social sciences.
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Handbook of Political Anthropology
Organised around the theme of beauty, this innovative collection offers insight into
the development of anthropological thinking on art, aesthetics and creativity in
recent years. The volume incorporates current work on perception and generative
processes, and seeks to move beyond a purely aesthetic and relativist stance. The
essays invite readers to consider how people sense and seek out beauty, whether
through acts of human creativity and production; through sensory experience of
sound, light, touch, or experiencing architecture; visiting heritage sites or ancient
buildings; experiencing the environment through ‘places of outstanding natural
beauty’; or through cooperative action, machine-engineering or designing for the
future.

The SAGE Handbook of Social Anthropology
The Routledge Handbook of Anthropology and the City provides a comprehensive
study of current and future urban issues on a global and local scale. Premised on
an ‘engaged’ approach to urban anthropology, the volume adopts a thematic
approach that covers a wide range of modern urban issues, with a particular focus
on those of high public interest. Topics covered include security, displacement,
social justice, privatisation, sustainability, and preservation. Offering valuable
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insight into how anthropologists investigate, make sense of, and then address a
variety of urban issues, each chapter covers key theoretical and methodological
concerns alongside rich ethnographic case study material. The volume is an
essential reference for students and researchers in urban anthropology, as well as
of interest for those in related disciplines, such as urban studies, sociology, and
geography.

Ethics in the Anthropology of Business
Anthropologist practitioners work outside the confines of the university, putting
their knowledge and skills to work on significant problems in a wide variety of
different contexts. The demand for anthropologist practitioners is strong and
growing; practice is in many ways the leading edge of anthropology today, and one
of the most exciting aspects of the discipline. How can anthropology students
prepare themselves to become practitioners? Specifically designed to help
students, including those in more traditional training programs, prepare for a
career in putting anthropology to work in the world, the book: - provides an
introduction to the discipline of anthropology and an exploration of its role and
contribution in today’s world; - outlines the shape of anthropological practice –
what it is, how it developed historically, and what it looks like today; - describes
how students of anthropology can prepare for a career in practice, with emphasis
on the relationship between theory, method, and application; - includes short
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contributions from practitioners, writing on specific aspects of training, practice,
and career planning; - sets out a framework for career planning, with specific and
detailed discussions of finding and securing employment; - reviews some of the
more salient challenges arising in the course of a practitioner career; and concludes with a discussion of what the future of anthropological practice is likely
to be. Using Anthropology in the World is essential reading for students interested
in preparing themselves for the challenges and rewards of practice and
application.

Anthropology and Beauty
An essential career-planning resource, A Handbook ofPracticing Anthropology
presents a comprehensive account ofcontemporary anthropological practice
written primarily byanthropological practitioners Engagingly written and instructive
accounts ofpractice by anthropological professionals working in
corporations,governmental, entrepreneurial, and educational settings Provides
essential guidance on applying anthropologicalprinciples on the job: what works
well and what must belearned Emphasizes the value of collaboration, teamwork,
and continuouslearning as key elements to success in non-academic careers
Highlights the range of successful career options forpractitioners , describes
significant sectors of professionalactivity, and discusses key issues, concerns, and
controversies inthe field Chapters examine key practice sectors such as
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freelancing,managing a consulting firm, working for government, non-profits,and
corporations, and the domains of health, industry, education,international
development, and the military

The Handbook of Food and Anthropology
The production and consumption of Information and Communication Technologies
(or ICTs) have become embedded within our societies. This handbook is about the
many challenges presented by ICTs. It sets out an intellectual agenda that
examines the implications of ICTs for individuals, organisations, democracy, and
the economy

Business Model Generation
Via 100 entries or 'mini-chapters,' the SAGE 21st Century Reference Series
volumes on Anthropology will highlight the most important topics, issues,
questions, and debates any student obtaining a degree in the field of anthropology
ought to have mastered for effectiveness in the 21st century. The purpose is to
provide undergraduate students with an authoritative reference source that will
serve their research needs with more detailed information than encyclopedia
entries but not so much jargon, detail or density as a journal article or a research
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handbook chapter.

Handbook of Methods in Cultural Anthropology
Interest in anthropology and ethnography has been an ongoing feature of
organizational research and pedagogy; this book provides a key reference text that
pulls together the different ways in which anthropology infuses the study of
organizations, both epistemologically and methodologically. The volume hosts key
scholars and experts within the fields of Organizational Anthropology,
Organizational Ethnography, Organizational Studies and Qualitative Research. The
book provides a combination of methodological guidelines, exemplars and
epistemological reflection. It includes methodological viewpoints, ethnographic
journeys within organizations as well as beyond organizations, and individual
reflections on challenges faced by organizational ethnographers. This book is
aimed at PhD, master and advanced undergraduate students and researchers
across disciplines, especially those who are engaged with general management,
organizational behaviour, strategy and anthropological/ethnographic issues.

Handbook of Business Discourse
South Asia’s diaspora is among the world’s largest and most widespread, and it is
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growing exponentially. It is estimated that over 25 million persons of Indian
descent live abroad; and many more millions have roots in other countries of the
subcontinent, in Pakistan, Bangladesh and Sri Lanka. There are 3 million South
Asians in the UK and approximately the same number resides in North America.
South Asians are an extremely significant presence in Southeast Asia and Africa,
and increasingly visible in the Middle East. This inter-disciplinary handbook on the
South Asian diaspora brings together contributions by leading scholars and rising
stars on different aspects of its history, anthropology and geography, as well as its
contemporary political and socio-cultural implications. The Handbook is split into
five main sections, with chapters looking at mobile South Asians in the early
modern world before moving on to discuss diaspora in relation to empire, nation,
nation state and the neighbourhood, and globalisation and culture. Contributors
highlight how South Asian diaspora has influenced politics, business, labour,
marriage, family and culture. This much needed and pioneering venture provides
an invaluable reference work for students, scholars and policy makers interested in
South Asian Studies.

Ethnography and the Corporate Encounter
With coverage of the entire research process in social media, data collection and
analysis on specific platforms, and innovative developments in the field, this
handbook is the ultimate resource for those looking to tackle the challenges that
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come with doing research in this sphere.

The Anthropology of Organisations
Handbook of Anthropology in Business
In recent years announcements of the birth of business anthropology have
ricocheted around the globe. The first major reference work on this field, the
Handbook of Anthropology in Business is a creative production of more than 60
international scholar-practitioners working in universities and corporate settings
from high tech to health care. Offering broad coverage of theory and practice
around the world, chapters demonstrate the vibrant tensions and innovation that
emerge in intersections between anthropology and business and between
corporate worlds and the lives of individual scholar-practitioners. Breaking from
standard attempts to define scholarly fields as products of fixed consensus, the
authors reveal an evolving mosaic of engagement and innovation, offering a
paradigm for understanding anthropology in business for years to come.

The SAGE Handbook of Family Business
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This new Handbook offers a comprehensive overview of current research on
private security and military companies, comprising essays by leading scholars
from around the world. The increasing privatization of security across the globe
has been the subject of much debate and controversy, inciting fears of private
warfare and even the collapse of the state. This volume provides the first
comprehensive overview of the range of issues raised by contemporary security
privatization, offering both a survey of the numerous roles performed by private
actors and an analysis of their implications and effects. Ranging from the mundane
to the spectacular, from secretive intelligence gathering and neighbourhood
surveillance to piracy control and warfare, this Handbook shows how private actors
are involved in both domestic and international security provision and governance.
It places this involvement in historical perspective, and demonstrates how the
impact of security privatization goes well beyond the security field to influence
diverse social, economic and political relationships and institutions. Finally, this
volume analyses the evolving regulation of the global private security sector.
Seeking to overcome the disciplinary boundaries that have plagued the study of
private security, the Handbook promotes an interdisciplinary approach and
contains contributions from a range of disciplines, including international relations,
politics, criminology, law, sociology, geography and anthropology. This book will be
of much interest to students of private security companies, global governance,
military studies, security studies and IR in general.
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The Oxford Handbook of the Archaeology and Anthropology of
Hunter-Gatherers
Organizational communication as a field of study has grown tremendously over the
past thirty years. This growth is characterized by the development and application
of communication perspectives to research on complex organizations in rapidly
changing environments. Completely re-conceptualized, The SAGE Handbook of
Organizational Communication, Third Edition, is a landmark volume that weaves
together the various threads of this interdisciplinary area of scholarship. This
edition captures both the changing nature of the field, with its explosion of
theoretical perspectives and research agendas, and the transformations that have
occurred in organizational life with the emergence of new forms of work,
globalization processes, and changing organizational forms. Exploring
organizations as complex and dynamic, the Handbook brings a communication lens
to bear on multiple organizing processes.

21st Century Anthropology: A Reference Handbook
The Routledge Handbook of Linguistic Anthropology is a broad survey of linguistic
anthropology, featuring contributions from prominent scholars in the field. Each
chapter presents a brief historical summary of research in the field and discusses
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topics and issues of current concern to people doing research in linguistic
anthropology. The handbook is organized into four parts – Language and Cultural
Productions; Language Ideologies and Practices of Learning; Language and the
Communication of Identities; and Language and Local/Global Power – and covers
current topics of interest at the intersection of the two fields, while also
contextualizing them within discussions of fieldwork practice. Featuring 30
contributions from leading scholars in the field, The Routledge Handbook of
Linguistic Anthropology is an essential overview for students and researchers
interested in understanding core concepts and key issues in linguistic
anthropology.

Using Anthropology in the World
The Handbook of Business Discourse is the most comprehensive overview of the
field to date. It offers an accessible and authoritative introduction to a range of
historical, disciplinary, methodological and cultural perspectives on business
discourse and addresses many of the pressing issues facing a growing, varied and
increasingly international field of research. The collection also illustrates some of
the challenges of defining and delimiting a relatively recent and eclectic field of
studies, including debates on the very definition of 'business discourse'. Part One
includes chapters on the origins, advances and features of business discourse in
Europe, North America, Australia and New Zealand. Part Two covers
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methodological approaches such as mediated communication, corpus linguistics,
organisational discourse, multimodality, race and management communication,
and rhetorical analysis. Part Three moves on to look at disciplinary perspectives
such as sociology, pragmatics, gender studies, intercultural communication,
linguistic anthropology and business communication. Part Four looks at cultural
perspectives across a range of geographical areas including Spain, Brazil, Japan,
Korea, China and Vietnam. The concluding section reflects on future developments
in Europe, North America and Asia.

The Oxford Handbook of Information and Communication
Technologies
The SAGE Handbook of Qualitative Business and Management Research Methods
provides a state-of–the art overview of qualitative research methods in the
business and management field. Bringing together a team of leading international
researchers, the chapters offer a comprehensive overview of the key methods and
challenges encountered when undertaking qualitative research in the field. The
chapters have been arranged into three thematic parts: Part One examines a
broad spectrum of contemporary methods, from autoethnography and discourse
analysis, to shadowing and thematic analysis. Part Two presents an overview of
key visual methods, such as photographs, drawing, video and web images. Part
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Three explores methodological developments, including aesthetics and smell, fuzzy
set comparative analysis, and beyond.

The SAGE Handbook of Organizational Communication
In recent years announcements of the birth of business anthropology have
ricocheted around the globe. The first major reference work on this field, the
Handbook of Anthropology in Business is a creative production of more than 60
international scholar-practitioners working in universities and corporate settings
from high tech to health care. Offering broad coverage of theory and practice
around the world, chapters demonstrate the vibrant tensions and innovation that
emerge in intersections between anthropology and business and between
corporate worlds and the lives of individual scholar-practitioners. Breaking from
standard attempts to define scholarly fields as products of fixed consensus, the
authors reveal an evolving mosaic of engagement and innovation, offering a
paradigm for understanding anthropology in business for years to come.

A Handbook of Economic Anthropology, Second Edition
Businesses and other organizations are increasingly hiring anthropologists and
other ethnographically-oriented social scientists as employees, consultants, and
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advisors. The nature of such work, as described in this volume, raises crucial
questions about potential implications to disciplines of critical inquiry such as
anthropology. In addressing these issues, the contributors explore how researchers
encounter and engage sites of organizational practice in such roles as suppliers of
consumer-insight for product design or marketing, or as advisors on work design or
business and organizational strategies. The volume contributes to the emerging
canon of corporate ethnography, appealing to practitioners who wish to advance
their understanding of the practice of corporate ethnography and providing rich
material to those interested in new applications of ethnographic work and the
ongoing rethinking of the nature of ethnographic praxis.

Routledge Handbook of the South Asian Diaspora
The Anthropology of Organisations offers a critical overview of the work that for
over sixty years anthropologists have been carrying out in and on organisations
and of the contribution that this work has made to social theory at large. Moving
beyond earlier preoccupations with ’culture’ and ’relationality’, the volume brings
together a selection of classic and contemporary articles that cast new light on the
relevance of ethnography for organisational and social theory. It offers an
indispensable resource for students and scholars interested in the politics behind
the institutionalisation of social life.
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The Routledge Handbook of Linguistic Anthropology
Environmental Anthropology studies historic and present human-environment
interactions. This volume illustrates the ways in which today's environmental
anthropologists are constructing new paradigms for understanding the multiplicity
of players, pressures, and ecologies in every environment, and the value of cultural
knowledge of landscapes. This Handbook provides a comprehensive survey of
contemporary topics in environmental anthropology and thorough discussions on
the current state and prospective future of the field in seven key sections. As the
contributions to this Handbook demonstrate, the subfield of environmental
anthropology is responding to cultural adaptations and responses to environmental
changes in multiple and complex ways. As a discipline concerned primarily with
human-environment interaction, environmental anthropologists recognize that we
are now working within a pressure cooker of rapid environmental damage that is
forcing behavioural and often cultural changes around the world. As we see in the
breadth of topics presented in this volume, these environmental challenges have
inspired renewed foci on traditional topics such as food procurement, ethnobiology,
and spiritual ecology; and a broad new range of subjects, such as resilience,
nonhuman rights, architectural anthropology, industrialism, and education. This
volume enables scholars and students quick access to both established and
trending environmental anthropological explorations into theory, methodology and
practice.
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The Routledge Handbook of Medical Anthropology
Ethics in business is a major topic both in the social sciences and in business itself.
Anthropologists, long attendant to the intersection of ethics and practice, are
particularly well suited to offer vital insights on the subject. This timely collection
considers a range of ethical issues in business through the examination of
anthropologically informed theory and case examples. The meaning of ethical
values, practices, and education are explored, as well as practical ways of
implementing them, while the specific ethical challenges of industries such as
advertising, market research, and design are considered. Contributions from
anthropologists in business and academia promise a broad range of perspectives
and add to the growing discussion on the ways anthropologists study, work, teach,
and engage in a variety of industry settings. Engagingly written, Ethics in the
Anthropology of Business will be of interest to a wide variety of audiences,
including practicing anthropologists, current and future business leaders, and
scholars and students from a range of social sciences.

The Oxford Handbook of Medical Ethnomusicology
For more than a century, the study of hunting and gathering societies has been
central to the development of both archaeology and anthropology as academic
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disciplines, and has also generated widespread public interest and debate. The
Oxford Handbook of the Archaeology and Anthropology of Hunter-Gatherers
provides a comprehensive review of hunter-gatherer studies to date, including
critical engagements with older debates, new theoretical perspectives, and
renewed obligations for greater engagement between researchers and indigenous
communities. Chapters provide in-depth archaeological, historical, and
anthropological case-studies, and examine far-reaching questions about human
social relations, attitudes to technology, ecology, and management of resources
and the environment, as well as issues of diet, health, and gender relations - all
central topics in hunter-gatherer research, but also themes that have great
relevance for modern global society and its future challenges. The Handbook also
provides a strategic vision for how the integration of new methods, approaches,
and study regions can ensure that future research into the archaeology and
anthropology of hunter-gatherers will continue to deliver penetrating insights into
the factors that underlie all human diversity.

The Routledge International Handbook of Ethnographic Film
and Video
The Routledge International Handbook of Ethnographic Film and Video is a state-ofthe-art book which encompasses the breadth and depth of the field of
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ethnographic film and video-based research. With more and more researchers
turning to film and video as a key element of their projects, and as research video
production becomes more practical due to technological advances as well as the
growing acceptance of video in everyday life, this critical book supports young
researchers looking to develop the skills necessary to produce meaningful
ethnographic films and videos, and serves as a comprehensive resource for social
scientists looking to better understand and appreciate the unique ways in which
film and video can serve as ways of knowing and as tools of knowledge
mobilization. Comprised of 31 chapters authored by some of the world’s leading
experts in their respective fields, the book’s contributors synthesize existing
literature, introduce the historical and conceptual dimensions of the field, illustrate
innovative methodologies and techniques, survey traditional and new
technologies, reflect on ethics and moral imperatives, outline ways to work with
people, objects, and tools, and shape the future agenda of the field. With a
particular focus on making ethnographic film and video, as opposed to analyzing or
critiquing it, from a variety of methodological approaches and styles, the Handbook
provides both a comprehensive introduction and up-to-date survey of the field for a
vast variety of audiovisual researchers, such as scholars and students in sociology,
anthropology, geography, communication and media studies, education, cultural
studies, film studies, visual arts, and related social science and humanities. As
such, it will appeal to a multidisciplinary and international audience, and features a
dynamic, forward-thinking, innovative, and contemporary focus oriented toward
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the very latest developments in the field, as well as future possibilities.
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