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Where can the everyday Australian learn about asset
protection and structuring? Tony & Ed point out that
no means of public education exists for those who
want to learn how the rich do it, and that's why they
wrote this book. With tax legislation becoming more
complex, Tony & Ed have simplified and summarised
the important points so that anyone who wants to
learn now has the opportunity.Here's a taste of what's
insideThe difference between a company structure
and a trust. The 7 different types of trusts and how to
use them. Why you should rarely buy an investment
in your own name.How to protect your assets from
lawsuits, taxes and creditors. How to maximise the
tax benefits of your investments. How you can pass
your wealth onto your children and have it protected
for generations. How to protect your business assets.
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That tax is a game which can be played by everyone,
not just the rich.

Introduction to Management Accounting

Exam Prep for: Introduction to
Management Accounting 16th By

This title responds head-on to the growing requests
by business faculty for a concise, theory-driven
strategic management concepts and cases text.

Introduction to Management Accounting,
9th Edition [by] Charles T. Horngren,
Gary L. Sundem

The Student Study Guide contains a wealth of
resources designed to aid students in text
comprehension. Each chapter includes separate
overviews, study tips, self-test questions,
demonstration problems and worked-out solutions.

The Marketing Plan Handbook

Cost accounting and financial
management for CA Professional
Competence Examination

Contains, for each text chapter: pretest, chapter

overview, detailed chapter review - including study
Page 3/27



tips, practice test questions and demonstration
problems with worked-out solutions.

Student Study Guide for Cost Accounting

For undergraduate and MBA students taking a Cost or
Management Accounting course. Emphasizing the
“different costs for different purposes,” this text
focuses on strategy and the decision making process.
With a tradition of being the market leading text and
professional standard, the new edition has deepened
it's strategic focus and emphasis, and invested in
market breaking MyAccountinglLab tutorial support.

Cost Accounting a Managerial Emphasis
Plus Myaccountinglab Xl 12 Months
Access

The third edition of Management and Cost Accounting
continues to offer a wide ranging suite of resources to
serve the needs of students, instructors and
professionals. With a strong European focus, this text
provides a definitive coverage of established and
contemporary issues within Management and Cost
Accounting. Drawing on the latest research and
surveys, the authors bring technical and theoretical
concepts to life through extensive use of real world
examples and case studies. Features Richly illustrated
with a striking new full colour text design and
photographs to further engage the reader, reinforce
the practical relevance of issues discussed. Extended
and fully updated coverage of Strategic Management

Accounting In depth European and Harvard Case
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Studies. A mix of new, and classic cases which pull
together themes and offer a broader perspective of
how management accounting can be applied in a
range of different contexts. Cases include questions,
and guided solutions are provided on the CWS
accompanying the book. Extensive assessment
material, including questions taken from past papers
to allow students to consolidate learning and practice
their exam technique. Questions are

Cost Accounting

Managerial Accounting

"Introduction to Managerial Accounting," 5/e by
Brewer/Garrison/Noreen is based on the market-
leading text, "Managerial Accounting," by Garrison,
Noreen and Brewer. However, this is not simply a
briefer book with chapters removed; Brewer 5e has
been rethought and retooled to meet the needs of the
market. Brewer 5e is a more accessible, yet
thoroughly student-friendly text that satisfies the
basic needs of the managerial accounting student
without unnecessary depth on advanced topics
associated with the follow-up course: cost
accounting/cost management. Faculty and students
alike will find this new edition has retained the
hallmark features of the Garrison brand: author-
written supplements, excellent readability, terrific
examples, and balanced end-of-chapter material.

Marketing Management
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Digital transformation is not about technology--it's
about change. In the rapidly changing digital
economy, you can't succeed by merely tweaking
management practices that led to past success. And
yet, while many leaders and managers recognize the
threat from digital--and the potential
opportunity--they lack a common language and
compelling framework to help them assess it and
guide them in responding. They don't know how to
think about their digital business model. In this
concise, practical book, MIT digital research leaders
Peter Weill and Stephanie Woerner provide a powerful
yet straightforward framework that has been field-
tested globally with dozens of senior management
teams. Based on years of study at the MIT Center for
Information Systems Research (CISR), the authors find
that digitization is moving companies' business
models on two dimensions: from value chains to
digital ecosystems, and from a fuzzy understanding of
the needs of end customers to a sharper one. Looking
at these dimensions in combination results in four
distinct business models, each with different
capabilities. The book then sets out six driving
questions, in separate chapters, that help managers
and executives clarify where they are currently in an
increasingly digital business landscape and highlight
what's needed to move toward a higher-value digital
business model. Filled with straightforward self-
assessments, motivating examples, and sharp
financial analyses of where profits are made, this
smart book will help you tackle the threats, leverage
the opportunities, and create winning digital
strategies.
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The Routledge Companion to Cost
Management

A Practical, Strategic Approach to Managerial
Communication Managerial Communication:
Strategies and Applications focuses on
communication skills and strategies that managers
need to be successful in today’s workplace. Known for
its holistic overview of communication, solid research
base, and focus on managerial competencies, this
text continues to be the market leader in the field. In
the Seventh Edition, author Geraldine E. Hynes and
new co-author Jennifer R. Veltsos preserve the book’s
strategic perspective and include new updates to
reflect the modern workplace. The new edition adds a
chapter on visual communication that explains how to
design documents, memorable presentations, and
impactful graphics. New coverage of virtual teams,
virtual presentations, and online communication help
students avoid common pitfalls when using
technology.

Horngren's Financial & Managerial
Accounting, The Managerial Chapters

Financial & Managerial Accounting

For introductory, undergraduate Managerial
Accounting courses. Rock-solid decision-making
through strong coverage and effective practice
Students interact with businesses every day where

they work, where they shop, even where they blog. At
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the core of these businesses are rock-solid
managerial accounting fundamentals that students
don't always see. Authors Wendy Tietz, Karen Braun,
and Walter Harrison show the connection between
accounting concepts and the businesses students
interact with in their new text, Managerial Accounting.
By presenting the accounting decisions made in
companies like Target and J. Crew, this text's precise
coverage of the core concepts combined with the
unlimited practice in MyAccountingLab, the text's
market-leading online homework and tutorial program
gets students engaged in the learning process. With
Managerial Accounting and MyAccountinglLab,
students will have more "I Get It!" moments and leave
the course with a rock-solid understanding of
managerial accounting. For this edition, Wendy Tietz,
of Kent State University, contributed as coauthor. Dr.
Tietz is an award-winning and experienced accounting
and technology educator. Together, the authors
refined their philosophy for the end-of-chapter and
supplementary material for the second edition.
MyAccountingLab New Design is now available for this
title! MyAccountingLab New Design offers: One Place
for All of Your Courses. Improved registration
experience and a single point of access for instructors
and students who are teaching and learning multiple
MyLab/Mastering courses. A Simplified User Interface.
The new user interface offers quick and easy access
to Assignments, Study Plan, eText & Results, as well
as additional option for course customization. New
Communication Tools. The following new
communication tools can be used to foster
collaboration, class participation, and group work.
Email: Instructors canpggeerg%emails to their entire



class, to individual students or to instructors who has
access to their course. Discussion Board: The
discussion board provides students with a space to
respond and react to the discussions you create.
These posts can also be separated out into specific
topics where students can share their
opinions/answers and respond to their fellow
classmates' posts. Chat/ ClassLive: ClassLive is an
interactive chat tool that allows instructors and
students to communicate in real time. ClassLive can
be used with a group of students or one-on-one to
share images or PowerPoint presentations, draw or
write objects on a whiteboard, or send and received
graphed or plotted equations. ClassLive also has
additional classroom management tools, including
polling and hand-raising. Enhanced eText. Available
within the online course materials and offline via an
iPad app, the enhanced eText allows instructors and
students to highlight, bookmark, take notes, and
share with one another.

Introduction to Management Accounting
Global Edition

Introduction to management accounting

Essentials of Strategic Management

Cost Accounting: A Managerial Emphasis.

Management and Cost Accounting
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For MBA-level managerial accounting courses. This
Global Edition has been edited to include
enhancements making it more relevant to students
outside the United States An essential tool for
understanding how to make effective economic
decisions. In today’s troubled economy, it’s important
to show students how managerial decisions can affect
business costs. Introduction to Management
Accounting helps to enhance students’ ability to make
effective economic decisions by encouraging them to
understand the inner-workings of the concepts, rather
than solely focusing on technique memorization.
Overall, this text describes both theory and common
practices in a way that will help students produce
information that’s useful in day-to-day decision-
making.

Management Accounting

About the book Use the most current information to
prepare students for their field - Emphasis on Global
Issues reflect today’s increasingly global business
environment, including: - The importance of joint cost
allocation in creating a trade war between poultry
farms in South Africa and the United States (Chapter
16). - The text's examples of management accounting
applications in companies are drawn from
international settings. - Focus on merchandising and
service sectors (versus traditional manufacturing
settings)highlight the shifts in the US and world
economies, including: - Several Concepts in Action
boxes focus on the merchandising and service
sectors, including achieving cost leadership at Trader
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Joes, using activity-based costing to reduce the costs
of health care delivery at the Mayo Clinic (Chapter 5),
reducing fixed costs at Twitter (Chapter 2), and
analyzing operating income performance at Best Buy
(Chapter 12) and web-based budgeting at 24 Hour
Fitness. - Emphasis on sustainability as one of the
critical managerial challenges of the coming decades,
including: - Material that stress themes of recognizing
and accounting for environmental costs, energy
independence and the smart grid, setting stretch
targets to motivate greater carbon reductions, using
cost analysis, carbon tax, and cap-and-trade auctions
to reduce environmental footprints, and constructing
“green” homes in a cost-effective manner. - More
focus on the role of accounting concepts and systems
in fostering and supporting innovation and
entrepreneurial activities in firms including: - The
challenges posed by recognizing R&D costs as period
expenses even though the benefits of innovation
accrue in later periods. - How companies budget for
innovation expenses and develop measures to
monitor success of the innovation efforts delinked
from operational performance in the current period
(Chapter 6). - The importance of nonfinancial
measures when making decisions about innovation
(Chapter 11). - The concept that innovation starts with
understanding customer needs (Chapter 13). -
Process innovations for improving quality (Chapter
19). - Cutting-edge topics are covered, including: -
Material around recent trends in big data and data
analytics in predicting costs and when making
demand forecasts. Provide a solid presentation of
accounting hallmarks with a great emphasis on
strategy - Strategy m?:?gse are presented as a useful



tool to implement the balanced scorecard and a
simplified presentation of how income statements of
companies can be analyzed from the strategic
perspective of product differentiation or cost
leadership. A new section helps students evaluate
strategy maps such as the strength of links,
differentiators, focal points and trigger points. - Try It
examples are simple and focus on key ideas or
concepts. They are located after a particular concept
or calculation, and invite students to practice what
they have just learned. - Becker Multiple Choice
Questions in the assignment material probe students’
knowledge of the chapter material and their ability to
think critically about key concepts. - Opening
Vignettes. Each chapter opens with a vignette on a
real company situation. The vignettes get students
engaged in a business situation, or dilemma,
illustrating why and how the concepts in the chapter
are relevant in business. New examples on Quiksilver,
General Motors, Boeing, Delta, Honda, and Viacom
have been incorporated. - Concepts in Action Boxes.
Found in every chapter, these boxes cover real-world
cost accounting issues across a variety of industries
including automobile racing, defense contracting,
entertainment, manufacturing, and retailing. New
examples include Subway, Chipotle, H&M, Amazon,
Under Armour, and Netflix.

Accounting for Management Control: an
Introduction

This is the eBook of the printed book and may not
include any media, website access codes, or print
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supplements that may come packaged with the
bound book. With its tried-and-true framework and
respected author team, Horngren/Harrison/Oliver’s
Financial & Managerial Accounting is the trusted
choice for instructors and students of Principles of
Accounting. Accounting and the Business
Environment; Recording Business Transactions; The
Adjusting Process; Completing the Accounting Cycle;
Merchandising Operations; Merchandise Inventory;
Internal Control and Cash; Receivables; Plant Assets
and Intangibles; Current Liabilities and Payroll; Long-
Term Liabilities, Bonds Payable, and Classification of
Liabilities on the Balance Sheet; Corporations, Paid-In
Capital, and the Balance Sheet; Corporations: Effects
on Retained Earnings and the Income Statement
Statement of Cash Flows; Financial Statement
Analysis; Introduction to Management Accounting; Job
Order and Process Costing; Activity-Based Costing
and Other Cost-Management Tools; Cost-Volume-
Profit Analysis; Short-Term Business Decisions; Capital
Investment Decisions and the Time Value of Money;
The Master Budget and Responsibility Accounting;
Flexible Budgets and Standard Costs; Performance
Evaluation and the Balanced Scorecard MARKET: For
anyone interested in learning the principles of
accounting.

What's Your Digital Business Model?

For courses in Introduction to Management
Accounting. *Get refreshed with
Horngren/Sundem/Stratton's Introduction to
Management Accounting, Twelfth Edition. This best-
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selling text offers a relevant, real-world decision-
making approach to management accounting.
Students develop a solid understanding of costs and
cost behavior and the use of cost information for
planning and control decisions, not just inventory
valuation. *An exceptionally strong pedagogy and
supplements package and flexible structure provide
instructors with great latitude in choosing various
combinations of breadth and depth, theory and
procedures, simplicity and complexity. *The Twelfth
Edition now includes student-oriented real-world
company examples such as Nantucket Nectars and
McDonalds; new Cognitive Exercises and Business
First boxes, new on-line courses and tutorial software
package resources, and a new CD-ROM series,
Mastering Accounting.

Study Guide for Introduction to
Management Accounting

Introduction to Managerial Accounting

For courses in Introduction to Management
Accounting. Get refreshed with
Horngren/Sundem/Stratton's Introduction to
Management Accounting, Twelfth Edition. This best-
selling text offers a relevant, real-world decision-
making approach to management accounting.
Students develop a solid understanding of costs and
cost behavior and the use of cost information for
planning and control decisions, not just inventory
valuation. An exceptionally strong pedagogy and
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supplements package and flexible structure provide
instructors with great latitude in choosing various
combinations of breadth and depth, theory and
procedures, simplicity and complexity. The Twelfth
Edition now includes student-oriented real-world
company examples such as Nantucket Nectars and
McDonalds; new "Cognitive Exercises" and "Business
First" boxes, new on-line courses and tutorial software
package resources, and a new CD-ROM series,
"Mastering Accounting."

Introduction to Management Accounting

NOTE: You are purchasing a standalone product;
MyAccountingLab does not come packaged with this
content. If you would like to purchase both the
physical text and MyAccountingLab search for
ISBN-10: 0134047478 /ISBN-13: 9780134047478 .
That package includes ISBN-10: 013385129X
/ISBN-13: 9780133851298 and ISBN-10: 0133877248
/ISBN-13: 9780133877243. For courses in Financial
and Managerial Accounting. Expanding on Proven
Success with Horngren's Financial and Managerial
Accounting Horngren’s Financial and Managerial
Accounting presents the core content of the
accounting course in a fresh format designed to help
today’s learners succeed. The Eleventh Edition
expands on the proven success of the significant
revision to the Horngren franchise and uses what the
authors have learned from focus groups, market
feedback, and colleagues to create livelier
classrooms, provide meaningful learning tools, and
give professors resources to help students inside and
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outside the class. First, the authors ensured that
content was clear, consistent, and above all, accurate.
Every chapter is reviewed to ensure that students
understand what they are reading and that there is
consistency from chapter to chapter. The author team
worked every single accounting problem and
employed a team of accounting professors from
across the nation to review for accuracy. This edition
continues the focus on student success and provides
resources for professors to create an active and
engaging classroom. Through MyAccountingLab,
students have the opportunity to watch author
recorded solution videos, practice the accounting
cycle using an interactive tutorial, and watch in-depth
author-driven animated lectures that cover every
learning objective. In addition, all instructor resources
have been updated to accompany this edition of the
book, including the PowerPoint presentations and Test
Bank. Also available with MyAccountingLab ®
MyAccountingLab is an online homework, tutorial, and
assessment program designed to work with this text
to engage students and improve results. Within its
structured environment, students practice what they
learn, test their understanding, and pursue a
personalized study plan that helps them better absorb
course material and understand difficult concepts.

Introduction to Management Accounting

Were you looking for the book with access to
MyAccountingLab? This product is the book alone, and
does NOT come with access to MyAccountingLab.

Buy: Introduction to Management Accounting with
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MyAccountingLab access card, 1/e (ISBN
9780273770381) if you need access to the MyLab as
well, and save money on this brilliant resource. Suited
for a second module in management accounting, this
well written and readable text provides students with
a real insight into the techniques and theory of
management accounting and how they can be applied
in the real world. Rich in European and international
examples and real-life applications, it brings technical
and theoretical concepts to life. Need extra support?
This product is the book alone, and does NOT come
with access to MyAccountingLab. This title can be
supported by MyAccountingLab, an online homework
and tutorial system which can be used by students for
self-directed study or fully integrated into an
instructor's course. You can benefit from
MyAccountinglLab at a reduced price by purchasing a
pack containing a copy of the book and an access
card for MyAccountingLab: Introduction to
Management Accounting with MyAccountinglLab
access card, 1/e (ISBN 9780273770381).
Alternatively, buy access online at www.myxlab.com.
For educator access, contact your Pearson Account
Manager. To find out who your account manager is,
visit www.pearsoned.co.uk/replocator

Horngren's Financial & Managerial
Accounting, the Financial Chapters

Accounting

Horngren's Cost Accounting leads the market because
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of its strong emphasis on decision making, extensive
real-world examples provided in a modular, flexible
format and is supported by a large quantity and range
of assignment material. This text focuses on how cost
accounting helps managers make better decisions by
using financial and nonfinancial information better.
KEY TOPICS: The Accountant's Vital Role in Decision
Making;An Introduction to Cost Terms and
Purposes;Cost-Volume-Profit Analysis;Job
Costing;Activity-Based Costing and
Management;Master Budget and Responsibility
Accounting;Flexible Budgets, Variances, and
Management Control: I; Flexible Budgets, Variances,
and Management Control: Il;Income Effects of
Denominator Level on Inventory Valuation; Analysis of
Cost Behaviour;Decision Making and Relevant
Information;Pricing Decisions; Profitability and Cost
Management;Strategy, the Balanced Scorecard, and
Profitability Analysis; Period Cost Application;Cost
Allocation: Joint Products and Byproducts;Revenue
and Customer Profitability Analysis;Process
Costing;Spoilage, Rework, and Scrap; Inventory Cost
Management Strategies;Capital Budgeting: Methods
of Investment Analysis;Transfer Pricing and
Multinational Management Control
Systems;Multinational Performance Measurement and
Compensation MARKET: Appropriate for Introduction
to Management Accounting Courses.

Introduction to Management
Accounting:Chapters 1-14 with
MyAccountingLab
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Introduction to Managerial Accounting, 4/e by
Brewer/Garrison/Noreen is based on the market-
leading text, Managerial Accounting, by Garrison,
Noreen and Brewer. However, this is not simply a
briefer book with chapters removed; B/G/N has been
rethought and retooled to meet the needs of the
market. B/G/N 4/e is a more accessible, yet
thoroughly student-friendly text that satisfies the
basic needs of the managerial accounting student
without unnecessary depth on advanced topics
associated with the follow-up course: cost
accounting/cost management. Faculty and students
alike will find this new edition has retained the
hallmark features of the Garrison brand: author-
written supplements, excellent readability, terrific
examples, and balanced end-of-chapter material.

Introduction to Managerial Accounting

The Demo Docs System of instruction replicates the
classroom experience by providing more “l get it”
moments outside of class.We’'ve talked to tons of POA
instructors and our editors have even taken the
accounting course (numerous times!) to figure out the
following issue in this course that is consistent: &
Students understand (or “get it”) right after you do a
problem in class, but as soon as they leave class, with
each passing hour, their ability to do the problems
again and complete their homework diminishes to the
point of them either having to come to office hours to
get help, or they just quit and get behind in the
course.& On top of this, you can end up getting
behind in the course as well, in order to keep
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everyone on track.& The Demo Docs system helps to
recreate the “I get it” moments outside of class-
keeping both you and the students on track.

Financial & Managerial Accounting

Management Acc, 5E

For undergraduate or MBA-level managerial
accounting courses. An essential tool for
understanding how to make effective economic
decisions. In today's troubled economy, it's important
to show students how managerial decisions can affect
business costs.Introduction to Management
Accounting helps to enhance students' ability to make
effective economic decisions by encouraging them to
understand the inner-workings of the concepts, rather
than solely focusing on technique memorization.
Overall, this text describes both theory and common
practices in a way that will help students produce
information that's useful in day-to-day decision-
making. The fifth edition includes new and revised
material on real-businesses and ethics.

Horngren's Cost Accounting

Features of the fourth edition of The Marketing Plan

Handbook include: Your Marketing Plan, Step-by-Step

- This new feature guides you through the

development of an individualized marketing plan,

providing assistance in generating ideas, and

challenging you to think critically about the issues.
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Model of the Marketing Planning Process - A new
conceptual model of the planning process serves as
an organizing figure for the book. The model helps
you visulize the connections between the steps and to
focus on the three key outcomes of any marketing
plan: to provide value, to build relationships, and to
make a difference to stakeholders. Sample Marketing
plan - the updated sample plan for the
SonicSuperphone, a multimedia, multifunction
smartphone, illustrates the content and organization
of a typical marketing plan. Practical Planning Tips -
Every chapter includes numerous tips that emphasize
practical aspects of planning and specific issues to
consider when developing a marketing plan. Chapter
Checklists - Prepare for planning by answering the
guestions in each chapter's checklist as you create
your own marketing plan. There are 10 checklists in
all, covering a wide range of steps in the planning.

Introduction to Management Accounting

Managerial Communication

Now readers can master the core concepts in
marketing management that undergraduate
marketing majors, first-year MBA or EMBA student or
advanced learners need with the detailed material in
lacobucci’'s MARKETING MANAGEMENT, 5E. Readers
are able to immediately apply the key concepts they
have learned to cases, group work, or marketing-
driven simulations. MARKETING MANAGEMENT, 5E
reflects all aspects of the dynamic environment facing
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today’s marketers. Engaging explanations, timely
cases and memorable examples help readers
understand how an increasingly competitive global
marketplace and current changes in technology
impact the marketing decisions that today’s
managers must make every day. Important Notice:
Media content referenced within the product
description or the product text may not be available
in the ebook version.

Introduction to Management Accounting

Introduction to Management Accounting

For courses in Financial and Managerial Accounting.
Expanding on proven success with Horngren's
financial and managerial accounting Horngren's
Financial and Managerial Accounting, The Financial
Chapters present the core content and principles of
accounting in a fresh format designed to help today's
learners succeed. As teachers first, the author team
knows the importance of delivering a reader
experience free of obstacles. Their pedagogy and
content uses leading methods in teaching readers
critical foundational topics and concentrates on
improving individual results. With this in mind, the 6th
Edition continues to focus on readability and
comprehension and takes this a step further in the
managerial chapters by employing a new theme to
help readers see how managerial accounting is used
as a tool to help all business people make decisions.
By providing more meaningful learning tools, this title
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helps readers clear hurdles, like never before. Also
available with MyLab Accounting MyLab(tm)
Accounting is an online homework, tutorial, and
assessment program designed to work with this text
to engage students and improve results. Within its
structured environment, students practice what they
learn, test their understanding, and pursue a
personalized study plan that helps them better absorb
course material and understand difficult concepts.
Note: You are purchasing a standalone product;
MyLab Accounting does not come packaged with this
content. Students, if interested in purchasing this title
with MyLab Accounting, ask your instructor for the
correct package ISBN and Course ID. Instructors,
contact your Pearson representative for more
information. If you would like to purchase both the
physical text and MyLab Accounting, search for:
0134674588 /9780134674582 Horngren's Financial &
Managerial Accounting, The Financial Chapters Plus
MyLab Accounting with Pearson eText -- Access Card
Package, 6/e Package consists of: 0134461657 /
9780134461656 MyLab Accounting with Pearson
eText -- Access Card -- for Horngren's Financial &
Managerial Accounting, The Financial Chapters
0134486846 /9780134486840 Horngren's Financial &
Managerial Accounting, The Financial Chapters

Introduction to Management Accounting

Over the last two decades, cost management has
been an area of dynamic change and development.
This is evident in the extensive inventory of new, high-
profile techniques that have emerged. With cost
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management now firmly established as a distinct sub-
discipline within management accounting, The
Routledge Companion to Cost Management is a timely
reference volume covering both practical
developments and research in this area. Topics
covered include: Cost control issues Cost analysis and
decision making Cost management systems
Environmental cost management With chapters from
an international team of contributors, this prestigious
companion will prove an indispensible addition to any
library with aspirations of keeping up-to-date with the
world of accounting.

Introduction to Financial Accounting

Make the right decisions with
Horngren/Sundem/Stratton
Horngren/Sundem/Stratton's best-selling texts
emphasize decision-making throughout each chapter.
Decision-making is introduced in the early text
chapters and also appears in many of the text
features: Making Managerial Decisions boxes, critical
thinking exercises, and more. As always, students
develop a solid understanding of costs and cost
behavior and the use of cost information for planning
and control decisions, not just inventory valuation.
Two text versions enable faculty to select a text that
only covers management accounting concepts (Chs.
1-14) or one that includes three chapters of financial
accounting review (Chs. 1-17). New OneKey provides
the convenience of having all text resources in a
single location and available in your choice of course
management platform: BlackBoard, WebCT, and
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CourseCompass. OneKey also includes PH Grade
Assist on-line homework with automatic grading and
infinite practice for students).

How to Legally Reduce Your Tax Without
Losing Any Money

With its tried-and-true framework and respected
author team, Horngren/Harrison/Oliver's Financial &
Managerial Accounting is the trusted choice for
instructors and students of Principles of
Accounting.KEY TOPICS: Accounting and the Business
Environment; Recording Business Transactions; The
Adjusting Process; Completing the Accounting Cycle;
Merchandising Operations; Merchandise Inventory;
Internal Control and Cash; Receivables; Plant Assets
and Intangibles; Current Liabilities and Payroll; Long-
Term Liabilities, Bonds Payable, and Classification of
Liabilities on the Balance Sheet; Corporations, Paid-In
Capital, and the Balance Sheet; Corporations: Effects
on Retained Earnings and the Income Statement
Statement of Cash Flows; Financial Statement
Analysis; Introduction to Management Accounting; Job
Order and Process Costing; Activity-Based Costing
and Other Cost-Management Tools; Cost-Volume-
Profit Analysis; Short-Term Business Decisions; Capital
Investment Decisions and the Time Value of Money;
The Master Budget and Responsibility Accounting;
Flexible Budgets and Standard Costs; Performance
Evaluation and the Balanced Scorecard MARKET: For
anyone interested in learning the principles of
accounting.
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Horngren's Cost Accounting: A
Managerial Emphasis, Global Edition
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ROMANCE ACTION & ADVENTURE MYSTERY &
THRILLER BIOGRAPHIES & HISTORY CHILDREN’'S
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