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This open access book explores the global challenges and experiences related to
digital entrepreneurial activities, using carefully selected examples from leading
companies and economies that shape world business today and tomorrow.
Digital entrepreneurship and the companies steering it have an enormous global
impact; they promise to transform the business world and change the way we
communicate with each other. These companies use digitalization and artificial
intelligence to enhance the quality of decisions and augment their business and
customer operations. This book demonstrates how cloud services are continuing
to evolve; how cryptocurrencies are traded in the banking industry; how platforms
are created to commercialize business, and how, taken together, these
developments provide new opportunities in the digitalized era. Further, it
discusses a wide range of digital factors changing the way businesses operate,
including artificial intelligence, chatbots, voice search, augmented and virtual
reality, as well as cyber threats and data privacy management. “Digitalization
mirrors the Industrial Revolution’s impact. This book provides a complement of
perspectives on the opportunities emanating from such a deep seated change in
our economy. It is a comprehensive collection of thought leadership mapped into
a very useful framework. Scholars, digital entrepreneurs and practitioners will
benefit from this timely work.” Gina O’Connor, Professor of Innovation
Management at Babson College, USA “This book defines and delineates the
requirements for companies to enable their businesses to succeed in a postCOVID19 world. This book deftly examines how to accomplish and achieve
digital entrepreneurship by leveraging cloud computing, AI, IoT and other critical
technologies. This is truly a unique “must-read” book because it goes beyond
theory and provides practical examples.” Charlie Isaacs, CTO of Customer
Connection at Salesforce.com, USA "This book provides digital entrepreneurs
useful guidance identifying, validating and building their venture. The
international authors developed new perspectives on digital entrepreneurship that
can support to create impact ventures.” Felix Staeritz, CEO FoundersLane,
Member of the World Economic Forum Digital Leaders Board and bestselling
author of FightBack, Germany
Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has
been designed to clearly instruct students on the process of formulating,
planning, and implementing a new venture. Students are exposed to detailed
descriptions of 'how to' embark on a new venture in a logical manner.
Comprehensive cases at the end of the text have been hand-picked by the
authors to go hand-in-hand with chapter concepts.The superb author team of
Hisrich, Peters, and Shepherd draw from their distinct backgrounds to create a
book that addresses the dynamics of today's entrepreneurial challenges. From
Bob Hisrich's expertise in global entrepreneurship to Mike Peter's background as
a both a real-life entrepreneur and academic to Dean Shepherd's current
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research on cognition and entrepreneurial mindset, this book balances the crucial
line between modern theory and practice.
Robert Kiyosaki’s new book 8 Lessons in Leadership draws from his years at the
Merchant Marine Academy at Kings Point and his service in the United Sates
Marine Corps. With compelling stories and examples and a engaging way of
comparing and contrasting two very different cultures and value systems, Robert
shares the challenges he faced in transitioning to civilian life&hellipwhere chain of
command and team-over-self--once so black and white--were muddy and
distorted. "Permission to speak freely, sir?" Count on it. This is Robert
Kiyosaki--and he does just that, in the forthright and no-nonsense style that
readers have come to expect and appreciate. From Robert's perspective, military
training shapes lives and supports entrepreneurship. The training, discipline, and
leadership skills taught in the military can be leveraged for huge success in the
civilian world of business. Highlights of 8 Lessons in Leadership include sections
on Mission and Team, Discipline, Respect, Authority, Speed, the Power of
Connectivity, Leaders as Teachers, Sales and Leadership.
Is there such a thing as an 'entrepreneurial personality'? What makes someone
an entrepreneur is a question that has intrigued the lay person and the scholar
for many years, but can such a personality be identified or is it simply a socially
constructed phenomenon? Elizabeth Chell pursues an alternative line of
argument: to show that the entrepreneurial personality is, on the one hand,
socially constructed, but on the other hand, presents consistency in behaviours,
skills and competencies. This second edition of the highly acclaimed The
Entrepreneurial Personality revisits the topic and updates the evidence from a
multi-disciplinary perspective. The book carefully weaves together the arguments
and views from economists, sociologists and psychologists in order to develop a
strong conceptual foundation. It discusses the inferences that these experts have
made about the nature of entrepreneurs and the entrepreneurial process, and
explores whether such evidence has enabled psychometricians to develop robust
instruments for assessing the characteristics of entrepreneurs. The evidence for
a range of purported traits is reviewed and the models and research designs of
interested social scientists are explained and evaluated. Throughout, Chell laces
her argument richly with a set of cases derived from primary and secondary
sources. This book presents a timely set of views on the entrepreneurial
personality, and will be of great interest to academics in the fields of
entrepreneurship, economics, management, applied psychology and sociology.
This accessible text will also appeal to the interested general reader, as well as
practitioners and consultants dealing with entrepreneurs in the field.
Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has
been designed to clearly instruct students on the process of formulating,
planning, and implementing a new venture. Students are exposed to detailed
descriptions of 'how to' embark on a new venture in a logical manner.
Comprehensive cases at the end of the text have been hand-picked by the
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authors to go hand-in-hand with chapter concepts, helping to reinforce key topics.
This title was first published in 2003. The book covers the areas of:
entrepreneurship and economic development; entrepreneurship theories
(traditional and alternative); entrepreneurship education and training
programmes; a comparative European analysis of entrepreneurship
programmes; a profile of the aspiring entrepreneur; assessing effectiveness; and
a framework for the design and development of entrepreneurship training
programmes. Readers should gain a significant insight into the effectiveness of
entrepreneurship training programmes from both the programme providers' and
participants' point of view. Key features of the book include: an up-to-date review
of the literature in this field; a comparative analysis of entrepreneurship
programmes with a European perspective; an in-depth treatment of the
effectiveness issue both on a qualitative and quantitative basis, and a longitudinal
study involving a control and comparator group. The framework proposed by the
authors should be applicable on a European scale.
EntrepreneurshipMcGraw-Hill/Irwin
Although we have been successful in our careers, they have not turned out quite
as we expected. We both have changed positions several times-for all the right
reasons-but there are no pension plans vesting on our behalf. Our retirement
funds are growing only through our individual contributions. Michael and I have a
wonderful marriage with three great children. As I write this, two are in college
and one is just beginning high school. We have spent a fortune making sure our
children have received the best education available. One day in 1996, one of my
children came home disillusioned with school. He was bored and tired of
studying. “Why should I put time into studying subjects I will never use in real
life?” he protested. Without thinking, I responded, “Because if you don't get good
grades, you won't get into college.” “Regardless of whether I go to college,” he
replied, “I'm going to be rich.”
Delve into the core of ethics today in your course with the latest practical, applied coverage
found in Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009 UPDATE. Whether you use this
book as a supplement or primary text in your undergraduate or graduate course, the
accessible, up-to-date approach provides unmatched insights into the complex environment in
which contemporary managers make ethical decisions. The book's solid managerial framework
and new updates highlight the latest developments in ethics and how they relate to overall
ethics concepts, processes, and best practices used throughout successful business ethics
programs. Your students see how ethics can play a critical role in key strategic business
decisions. Captivating new cases and engaging examples reflect today's most recent business
developments and crises. Rather than focusing on intellectual reasoning alone or a
philosophical discussion of ideas, the book's proven learning features help students prepare
and practice confronting the types of actual ethical dilemmas they will face in today's business
world. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Women and Entrepreneurship comes from two authors with especially rich experience in this
field of research. Embracing experience in a range of developed and developing countries and
examining both dependent and independent roles, Beatrice Avolio and Mirjana Radovi?Page 3/11
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Markovi? profile women entrepreneurs and consider their motivations, together with the
obstacles and challenges that they face and often overcome. A focus on emerging forms of
entrepreneurship leads to a concentration on what is happening in newly developing
economies, with a major case study set in a South American context. The authors deal in
particular with how rural entrepreneurship, virtual entrepreneurship, and project-based and
home-based businesses particularly lend themselves to providing opportunities for women.
The authors’ findings reveal that increased participation of women in business leadership has
brought about completely new ways of business communication; new business strategies and
company development models; and is imposing a new behavioural style on businesses. What
is particularly encouraging is the evidence that female kinds of durability, persistence and
intuition are producing business advantage. This means that the authors can clearly identify
success factors and propose guidelines for the benefit of female entrepreneurs, female-led
businesses, and business in general. This book will serve the needs of an academic audience
of researchers in the growing field of studies into entrepreneurship; as well as those teaching
or studying business or women’s studies topics. It will of course appeal particularly to women
owning and running businesses, or aspiring to do so.
The new edition of this market-leading textbook provides a holistic introduction to the academic
study of entrepreneurship and offers practical guidance for prospective entrepreneurs.
Adopting a life-cycle view of a business from start-up to maturity, it explores the many stages
and forms of entrepreneurship. With an international outlook and expert synthesis of both
theoretical foundations and lessons from real-life business practice, the book offers a complete
course guide, fostering entrepreneurial talent, thinking and skills. The author's engaging style
and unrivalled expertise drawn from a long-ranging career (as an academic, accountant and
entrepreneur) make the book accessible and authoritative. This is an ideal textbook for those
studying Entrepreneurship or Small Business on undergraduate business or management
degree courses, as well as on MBA programmes. It will also appeal to those looking to launch
their own businesses. New to this Edition: - Updated international case studies from
entrepreneurs and small businesses, ranging from Oman to Australia - First-hand, detailed
stories from real-life entrepreneurs in brand new video interviews integrated throughout the text
- Increased and integrated coverage of social and civic enterprise and hot topics such as
effectuation and lean entrepreneurship
This new 7th Edition of New Venture Creation: Entrepreneurship for the 21st Century, is the
most heavily revised edition since its existence, yet it still maintains the market defining
"Timmons Model of the Entrepreneurial Process." As always, Timmons & Spinelli cover the
process of getting a new venture started, growing the venture, and successfully harvesting it.
Through text, case studies, and hands-on exercises, this how-to text guides students in
discovering the concepts of entrepreneurship and the competencies, skills, tools, and
experience to equip students to successfully launch a new venture and recognize
entrepreneurial opportunities.
The 9th Edition of Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd
has been designed to clearly instruct students on the process of formulating, planning, and
implementing a new venture. Students are exposed to detailed descriptions of ‘how to’
embark on a new venture in a logical manner. Comprehensive cases at the end of the text
have been hand-picked by the authors to go hand-in-hand with chapter concepts. The superb
author team of Hisrich, Peters, and Shepherd draw from their distinct backgrounds to create a
book that addresses the dynamics of today’s entrepreneurial challenges. From Bob Hisrich’s
expertise in global entrepreneurship to Mike Peter’s background as a both a real-life
entrepreneur and academic to Dean Shepherd’s current research on cognition and
entrepreneurial mindset, this book balances the crucial line between modern theory and
practice.
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In order to respond to economic globalization and increased competitive pressures, companies
need innovative, efficient and effective management strategies. Accordingly, this book explores
various scenarios faced by entrepreneurs and family businesses, and proposes strategies to
tackle the challenges and seize opportunities to grow in a highly competitive environment. It
underscores the importance of deploying vital strategies to survive and flourish in the long
term, overcoming challenges, and capitalizing on opportunities in order to attain / maintain a
competitive position. By presenting and integrating the latest insights and case studies on
entrepreneurship, family businesses, and strategy research, the book provides concrete
recommendations for effective business survival and growth.
Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has been designed
to clearly instruct students on the process of formulating, planning, and implementing a new
venture. Students are exposed to detailed descriptions of ‘how to’ embark on a new venture
in a logical manner. Comprehensive cases at the end of the text have been hand-picked by the
authors to go hand-in-hand with chapter concepts. The superb author team of Hisrich, Peters,
and Shepherd draw from their distinct backgrounds to create a book that addresses the
dynamics of today’s entrepreneurial challenges. From Bob Hisrich’s expertise in global
entrepreneurship to Mike Peter’s background as a both a real-life entrepreneur and academic
to Dean Shepherd’s current research on cognition and entrepreneurial mindset, this book
balances the crucial line between modern theory and practice.
This handbook introduces readers to the concept of elderly entrepreneurship, and analyzes
key issues concerning individuals and institutions. In addition, it presents theoretical and
empirical studies exploring the reasons why elderly persons choose to pursue
entrepreneurship, despite their advanced age. To investigate this comparatively new
entrepreneurial phenomenon, the contributors address psychological, sociological and
gerontological aspects, and share unique interdisciplinary insights. The book’s chapters are
methodologically diverse, and the scale of analysis ranges from individual cases to countrylevel patterns. At a time when the world’s major economies are facing a demographic
challenge due to ageing populations, elderly entrepreneurship may provide new economic
opportunities and motivate more inclusive policymaking.
This brief presents a detailed look at the entrepreneurial ecosystem of nations around the
world by combining individual data with institutional components. Presenting data from the
2018 Global Entrepreneurship and Development Index (GEDI), which measures the quality
and scale of entrepreneurial process from 137 countries world-wide, this book provides a rich
understanding of entrepreneurship and a more precise means to measure it. The novelty of the
GEDI 2018 edition is the examination of the connection between the GEDI score and the
computed total factor productivity (TFP) values. The Global Entrepreneurship and
Development Index is an annual index (composite indicator) that measures the health of the
entrepreneurship ecosystems in a given country. The authors have identified 14 components
(or pillars) that are important for the health of entrepreneurial ecosystems, identified data to
capture each , and used this data to calculate three levels of scores for a given country: the
overall GEDI score, scores for Individuals and Institutions, and pillar level scores (which
measure the quality of each of the 14 components).
A new venture or business always stands on the precarious ground of unpredictable
challenges wherein it is constantly subjected to pressures from competition and the ever
changing dynamics of the market. In this scenario, a venture can only be successful, if it is
guided by an entrepreneur who measures situations insightfully and calculates the risks before
taking a plunge. Entrepreneurship: Creating and Leading an Entrepreneurial Organization is
about creating, managing, and leading an entrepreneurial organization. The contents would
help in inculcating an entrepreneurial mindset, developing entrepreneurial skills, and equipping
the reader with the basic knowledge and skills for launching and managing the growth of a
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venture. The teaching/learning of entrepreneurship require greater focus on experiential
learning. Therefore, the book extensively emphasizes on experiential learning and a hands-on
approach - 'learning by doing'. Book has cited a number of examples and given cases and
exercises from Indian as also global contexts to make entrepreneurship learning an enjoyable
experience.
This open access book focuses on explaining differences amongst organizations regarding
various attributes, forms, and outcomes. By focusing on the how of new venture creation and
management to produce well-established organizations, the authors aim to increase our
understanding of the antecedents of most management research assumptions. New ventures
are the source of most newly created jobs generated in an economy, new industries and
markets, innovative products and services, and new solutions to economic, social, and
environmental problems. However, most management research assumes a well-established
organization as the starting point of their theorizing. Building on the notion of guided attention,
it details how entrepreneurs can allocate their transient attention to identify potential
opportunities from environmental change and how entrepreneurs allocate their sustained
attention to form beliefs about radical and incremental opportunities requiring entrepreneurial
action. The authors explain how entrepreneurs build such communities and engage community
members over time to co-construct potential opportunities for new venture progress. Using the
lean startup framework, they connect the dots between the theorizing on identifying and coconstructing potential opportunities and the startup of new ventures. This leads to a new
overarching framework based on are (1) co-creating a startup, (2) organizing a startup, and (3)
performing a startup to bring together the many disparate threads of research on new
ventures. The authors then theorize on the importance of knowledge in organizational scaling.
Based on cutting-edge research from the leading entrepreneurship journals, this book expands
knowledge on the cognitive aspect of the new venture creation process.
"Warning: Your career might be in danger of going off the rails. You probably have blind spots
that are leaving you closer to the edge than you realize. Fortunately, Carter Cast has the
solution. In this smart, engaging book he shows you how to avoid career derailment by
becoming more self-aware, more agile, and more effective. This is the book you wish you had
twenty years ago, which is why you should read it now." -- Daniel H. Pink, New York Times
bestselling author of Drive and To Sell Is Human The Right -- and Wrong -- Stuff is a candid,
unvarnished guide to the bumpy road to success. The shocking truth is that 98 percent of us
have at least one career-derailment risk factor, and half to two-thirds actually go off the rails.
And the reason why people get fired, demoted, or plateau is because they let the wrong stuff
act out, not because they lack talent, energy, experience, or credentials. Carter Cast himself
had all the right stuff for a brilliant career, when he was called into his boss's office and berated
for being obstinate, resistant, and insubordinate. That defining moment led to a years-long
effort to understand why he came so close to getting fired, and what it takes to build a
successful career. His wide range of experiences as a rising, falling, and then rising star again
at PepsiCo, an entrepreneur, the CEO of Walmart.com, and now a professor and venture
capitalist enables him to identify the five archetypes found in every workplace. You'll recognize
people you work with (maybe even yourself) in Captain Fantastic, the Solo Flyer, Version 1.0,
the One-Trick Pony, and the Whirling Dervish, and, thanks to Cast's insights, they won't be
able to trip up your future.
This second decade of the millennium finds the world changing at a once unimaginable pace.
Businesses, tangled in the interwoven threads of galloping globalization, technological
advances, cultural diversity, economic recession and deep-rooted human social evolution,
struggle to keep up with incessant changes; consequently and inexorably experiencing severe
difficulties and disorientation. Executives, much bewildered, habitually turn to conventional,
time-honoured strategies and practices, which increasingly fail to offer the much-sought
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answers and means to survival, competitiveness and growth. We are currently experiencing a
business era of turbulence and dynamic change – an era that inherently rejects conventionality
and orthodox business theory to reward businesses embracing agility, reflex-style adaptability,
innovation and creativity. This turbulence is, however, not a parenthesis or even a pattern, but
the new reality in which each business must reinvent and redefine itself. This is a new reality of
stakeholders that shift focus from the external to the internal, from the tangible to the
intangible, and from fact to perception. This book presents research and paradigms that
transcend classical theory in order to examine how business practice is positively affected by
these conditions. Across a multitude of sectors and organisational types, scholars of different
business specialisations set the theoretical foundations of contemporary thinking and present
their practical implementations.
The book provides an overview of developments in the field of entrepreneurship education,
with special reference to global perspectives on innovations and best practices, as well as
research in the emerging economy context. It focuses on various experiments in curriculum
design, review and reform in addition to the innovative processes adopted for developing new
content for entrepreneurship courses, in many cases with an assessment of their impact on
students’ entrepreneurial performance. Further, it discusses the pedagogical methods
introduced by teachers and trainers to enhance the effectiveness of students’ learning and
their development as future entrepreneurs. It explains the various initiatives generally
undertaken to broaden the scope of entrepreneurship education by extending it beyond regular
students and offering it to other groups such as professionals, technicians, artisans, war
veterans, and the unemployed. The book is a valuable resource for researchers and
academics working in the field of entrepreneurship education as well as for trainers,
consultants, mentors and policy makers.
International Entrepreneurship in the Arts focuses on teaching students, artists, and arts
managers specific strategies for expanding creative ventures that are already successful
domestically to an international audience. Varbanova’s accessible writing outlines a
systematic theoretical framework that guides the reader from generating an innovative idea
and starting up an international arts enterprise to its sustainable international growth. Applying
concepts, models, and tools from international entrepreneurship theory and practice,
Varbanova analyzes how these function within the unique setting of the arts and culture sector.
The book covers: Domestic inception of an arts enterprise, followed by international expansion
Starting up an international arts venture in the early stages of its inception Presenting an arts
activity or project in a foreign country or region Financing a startup venture with international
resources Implementing diverse models of international partnership Starting up an arts venture
that is run by a multinational team Creating an art product with international dimension The
book’s 23 case studies and 54 short examples feature disciplines from fine arts and
photography to music, theatre, and contemporary dance, and cover ventures in over 20
countries to provide students with practical insight into the issues and challenges facing real
arts organizations. Aimed at students interested in the business aspects of arts and cultural
ventures, it will also be of use to practitioners looking at ways to internationalize their own
enterprises.
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is both readable
and rigorous - written for today’s student. A rocket-ship in its first edition, the revision
continues to provide solid treatment of traditional topics in strategic management, as well as
contemporary topics like entrepreneurship, knowledge management, and internet strategies.
The prestigious author team understands the importance of thorough, modern concepts
illustrated by rich, relevant and teachable cases. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of both financial
data and strategic issues. This group of cases gives both instructors and students unparalleled
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quality and variety. Based on consistent reviewer feedback, these selections combine
comprehensive and shorter length cases about well known companies.

The 8th Edition of Entrepreneurship, by Robert Hisrich, Michael Peters and Dean
Shepherd has been designed to clearly instruct students on the process of formulating,
planning, and implementing a new venture. Students are exposed to detailed
descriptions of ‘how to’ embark on a new venture in a logical manner. Comprehensive
cases at the end of the text have been hand-picked by the authors to go hand-in-hand
with chapter concepts. The superb author team of Hisrich, Peters, and Shepherd draw
from their distinct backgrounds to create a book that addresses the dynamics of
today’s entrepreneurial challenges. From Bob Hisrich’s expertise in global
entrepreneurship to Mike Peter’s background as a both a real-life entrepreneur and
academic to Dean Shepherd’s current research on cognition and entrepreneurial
mindset, this book balances the crucial line between modern theory and practice.
Combining robust narrative with a wide variety of interesting cases, International
Entrepreneurship: Starting, Developing, and Managing a Global Venture focuses on the
need for every entrepreneur to at least consider entering the global market in today's
hypercompetitive world. As an ever-growing number of countries become market
oriented and developed, the distinction between foreign and domestic markets is
becoming less pronounced, and entrepreneurs increasingly need to develop skills to
identify opportunities and then manage these opportunities on a global basis.
International Entrepreneurship is an ideal resource for students, professors,
government officials, and practitioners throughout the world who are interested in this
vital, growing area. Key Features Includes chapter-opening international scenarios that
feature a global entrepreneur or a global entrepreneurial venture to set the scene for
the issues that follow Demonstrates global entrepreneurial issues through real-life
cases from countries throughout the world Draws content from a wide variety of
disciplines, including anthropology, economics, geography, history, jurisprudence, and
language Includes chapter-ending class exercises, discussion questions, and
suggestions for additional reading to provide readers with hands-on learning
opportunities and avenues for future research Helpful Teaching Ancillaries Instructor
Resources are available on a password-protected website at
http://www.sagepub.com/hisrichinstr. These resources include chapter outlines, end of
chapter discussions, chapter exercises, and teaching notes. International
Entrepreneurship is appropriate as a core text for courses such as Global
Entrepreneurship or International Entrepreneurship or as a supplement in upper-level
undergraduate and MBA courses in Entrepreneurship, New Venture Management, and
Entrepreneurship Strategy. In addition, it can be used as an ancillary text in
International Business and International Management courses.
In The Business of the 21st Century, Robert Kiyosaki explains the revolutionary
business of network marketing in the context of what makes any business a success in
any economic situation. This book lends credibility to multilevel marketing business,
and justifies why it is an ideal avenue through which to learn basic business and sales
skills... and earn money.
The importance of this volume is that it addresses the major pedagogical issues that
inevitably arise in the context of entrepreneurship education. It represents a valuable
source for those involved in the training and development of entrepreneurial skills and
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initiative. Economic Outlook and Business Review Can entrepreneurship be taught? Is
it an art or a science? How is entrepreneurship learned? Another masterpiece by the
European masters Fayolle and Klandt, this volume based on the 2003 Grenoble
Conference will be useful for years to come, among educators and policymakers alike,
especially those open to the emerging paradigm. Léo-Paul Dana, University of
Canterbury, New Zealand This book discusses paradigmatic changes in the field of
entrepreneurship education in response to economic, political and social needs, and
the consequential need to reassess, redevelop and renew curricula and methods used
in teaching entrepreneurship. Traditional and new questions and concerns are
addressed, including: the development of business schools towards entrepreneurship
education best-practice methods of learning and teaching entrepreneurship both inside
and outside the classroom the design of effective teaching frameworks and tools the
development of entrepreneurial behaviours and attitudes in students teaching the
design and launch of new businesses. The issue of assessing the effectiveness of
entrepreneurship education is also raised. A theoretical and methodological framework
is used to measure the impact and effectiveness of entrepreneurship education
programmes on the attitudes and behaviours of students. Now more than ever, the
book argues, research in the field of entrepreneurship education has to be encouraged
and facilitated, and should drive the activity of entrepreneurship education providers. As
such, this fascinating book aims to provide researchers, practitioners, teachers and
advanced students engaged in the field of entrepreneurship with relevant and up-todate insights into international research programmes in entrepreneurship education.
This book is useful for B.Com., M.Com., and MBA students of all Indian Universities.
Presentation of various aspects of entrepreneurship is the most salient features of this
book. Clarity of all topics has been given throughout. Description of the most difficult
topics, in a simple and easy to follow style, has been the authors main attempt. At the
end of the each chapter Assessment Questions are included in this book. Glossary,
Bibliography, Author Index, Subject Index and Abbreviations are incoporated at the end
of the book.
One key for success for an entrepreneur is to obtain sales (revenue) and profits as
quickly as possible upon launching the venture. Entrepreneurial Marketing focuses on
this and the essential elements of success in order to achieve these needed sales and
revenues and then grow the company. The authors build a comprehensive, state-of-theart picture of entrepreneurial marketing issues, providing major theoretical and
empirical evidence that offers a clear, concise view of the field.Through an international
approach that combines both theoretical and empirical knowledge on entrepreneurship
and marketing, this book informs and enhances an entrepreneurs' creativity, their ability
to bring innovations to the market and their willingness to face risk and change the
world. Key components addressed include: identifying and selecting the market,
determining the consumer needs cost-effectively, executing the basic elements of the
marketing mix (product, price, distribution, and promotion) and competing successfully
in the domestic and global markets by implementing a sound marketing plan.
Numerous illustrative examples bring the content to life. The mix of theoretical content,
examples, empirical analyses and case studies, make this book an excellent resource
for students, professors, researchers, practitioners, and policymakers all over the world.
A comprehensive overview of contemporary economic psychology Economic
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Psychology presents an accessible overview of contemporary economic psychology.
The science of economic mental life and behavior is increasingly relevant as people are
expected to take more responsibility for their household and personal economic
decisions. The text will, in addition to reviewing current knowledge on each topic
presented, consider the practical and policy implications for supporting economic
decision making. Economic Psychology examines the central aspects of adult decision
making in everyday life and includes the theories of economic decision making based
on risk, value and affect, and theories of intertemporal choice. The text reviews the
nature and behavioral consequences of economic mental representations about such
things as material possessions, money and the economy. The editor Robert Ranyard—a
noted expert on economic psychology—presents a life-span developmental approach,
from childhood to old age. He also reviews the important societal issues such as
charitable giving and economic sustainability. This vital resource: Reviews the
economic psychology in everyday life including financial behaviour such as saving and
tax-paying and matters such as entrepreneurial activity Offers an introduction to the
field and traces the emergence of the discipline, from Adam Smith to George Katona
and Herbert Simon Includes information on societal issues such as charitable giving
and pro-environmental behaviour Considers broader perspectives on economic
psychology: life-span psychological development from childhood to old age Written for
students of psychology, Economic Psychology reviews the most important information
on contemporary economic psychology with a focus on individual and household
economic decision making, ranging widely across financial matters such as borrowing
and saving, and economic activities such as buying, trading, and working.
This book represents a comprehensive state-of-the-art picture of entrepreneurship and
small business management issues in the Balkans region. It provides major theoretical
and empirical evidence that offers a brighter view of these fields and aims to open up
opportunities for greater dialogue in public policy. The readers would be able to
enhance their knowledge on small businesses and innovation issues in the Balkans. An
outcome of a long lasting endeavour, this book includes contributions of highly reputed
authors and experts from the Balkans’ countries. Features forewords by two wellknown personalities of this field, Leo Paul Dana and Alain Fayolle.?

The world is in a constant state of flux, and this influences the operations of every
business and organisation. Business Management: A Contemporary Approach
deals with these changes by covering the functions of a business or an
organisation and then addressing the contemporary issues that affect them.
These issues include globalisation, corporate entrepreneurship and citizenship,
credit, diversity and HIV/AIDS. Every student of business and business manager
needs to understand the importance of these issues and their influence on the
operations of a business. Business Management: A Contemporary Approach
also highlights the interdependency between the various business functions. This
interdependency is very important for a business or organisation to operate as a
whole.
This new edition updates and expands the author's classic work, which has
become a standard for professionals and students in public administration, urban
and regional planning, and regional economics. Bendavid-Val provides a
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comprehensive practitioner-oriented book on the state of the art of regional and
local economic planning, written in a straightforward style that requires no
extensive background. Included are thorough discussions of planning methods,
covering aggregate regional analysis, intraregional analysis, and project
identification and evaluation, as well as approaches to development planning.
"The book presents a comprehensive introduction of the concepts and practices
of e-entrepreneurship and e-innovation"--Provided by publisher.
Combining comprehensive coverage with a wide variety of real-life cases,
International Entrepreneurship: Starting, Developing, and Managing a Global
Venture gives entrepreneurs the tools they need to successfully launch
international ventures in today’s hypercompetitive world. Bestselling author Dr.
Robert D. Hisrich helps students and entrepreneurs develop global business
plans, select international opportunities, and determine the best entry strategy.
The text also covers practical considerations such as legal concerns, the global
monetary systems, global marketing, and global human resource management
for entrepreneurs. The fully updated Third Edition provides increased attention to
culture and reflects recent changes in our increasingly globalized world. Readers
will also be exposed to new cases featuring international activities of
entrepreneurs and ventures throughout the world.
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